“JPL

Family-Friendly
Family-Focused



When raising a family, every
choice matters, and every

moment is meaningful.

Brands that honor diverse
values, respect limited time,

and make life just plain easier
for parents become their trusted
allies—both in the daily rituals

of family life and in the high-
stakes decisions that impact

a family’s future.

FAMILY



Authentic storytelling
that earns brand trust

Digital experiences
that fit family life

From websites and apps to discoverable Content strategies that position your

content and calls to action, every digital brand as a credible authority and trusted
touchpoint we design respects what partner create engagement that drives both
parents value most: helping their family immediate action and long-term loyalty from
thrive, saving time and money, and parents seeking relevant, reliable guidance.
protecting data privacy.
With JPL, your brand becomes the confident,
JPL’s user-centered approach simplifies knowledgeable friend that families turn to
complex digital interactions to create again and again.
secure, intuitive online connections for
families, while delivering measurable

results for your brand.

Create Connections,



Real-world insights, on-staff SMEs and deep

@
x e rt I se industry knowledge across crucial family
touchpoints inform our specialization.

Early childhood pennsylvaniz (U-GRO)
development

Empowering brands that shape children’s developmental milestones

LEARMNING CENTRES

Health &
o (@), Quest RITE —
well-being &) 5o E

Miracle Network
Partnering with parents (and parents-to-be) on important choices that impact their growing families

reynoias®  HERSHEVS (@G &,

Reimagining ordinary moments into brand loyalty, from the grocery aisle to the kitchen table

K12
education

Bringing brand relevance to pivotal learning experiences in their child’s education journey

YO“th qurts s SOccer
& recreation o shows

Transforming everyday play into opportunities for growth, achievement and connection




CASE STUDY

To keep education leader Sylvan Learning and

| ea rnmgsm . . its 710+ franchise sites on top of the search CAPABILITIES
JPL turns search and storytelling into students. rankings, JPL delivered a smart digital content

/ u Parents need to find a tutor.
7 ‘/m Sylvan Learning needs to boost enroliments.

strategy backed by user testing and customer Dllgilzl it Bz

journey mapping. Search

. . . . . User research
The new website—illustrated with authentic moments and diverse talent

from a brand asset photo shoot—allowed Sylvan Learning to both show UX

o
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Losering } ;

and tell why they are parents’ trusted choice for K-12 learning support. Web design & development

B.il T 4 —
I Sylvan Learning Content writing
Carlisle Pike
9 Out of 10 Sylvan Parents Agree 4910 Carisle Pike Photography & videography

Mezhanacsbung, PA 17050

Get Directions O

Enrolling in Sylvan Was
a Good Decision

According to independent research, students in our Personalized
Tutoring Programs achieve up to 3x more growth in their math and
reading scores than their peers.
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CASE STUDY

c

CAPABILITIES

Campaign concept

a

Photography

Videography

Copy writing

Media strategy

Parents want the right-fit education for their kids.

CCA needs to overcome strong misconceptions.
JPL turns emotional storytelling into new student
sign-ups.

Commonwealth Charter Academy turned to JPL for new messaging
and creative aimed at shattering parents’ long-held stereotypes
about virtual learning.

Our bold, emotionally driven campaign—“This Is How School
Should Work”—challenged perceptions and positioned CCA as the
flexible, student-first alternative to traditional schools.

With compelling video storytelling, targeted digital ads and strategic
media placement, the campaign resonated with families looking for
a better fit for their children.

Increased awareness and stronger
resonance with parents’ concerns
helped more families consider

and choose CCA. Each year, our
campaigns increased enroliment
numbers and exceeded their goals.
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€lcca

When imaginations
are launched,
education takes off.
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CASE STUDY

SOccer .
Shots &

Parents want their kids playing and moving.

Soccer Shots needs to grow player sign-ups.

JPL transforms digital strategy into more players
on the field.

JPL partnered with Soccer Shots to design a captivating, mobile-
optimized web platform to simplify the way busy parents connect
their children with local youth sports.

Localized franchise pages drive search visibility, while dynamic
content and energetic designs welcome parents to the brand’s
digital environment. Intuitive navigation and seamless payment
integration remove friction from the online sign-up process.

This best-in-class digital experience moves parents
from interest to action in just a few clicks.

OWN A FRANCHISE | STORE | EMPLOYMENT

SOCcer‘\ -' 5 SOURE STROMGER YOUTH. BEYOMD THE GAME. | ABOUT
S

hots &

CAPABILITIES

Let’s play! Digital strategy

Soccer Shots is the mest trusted and engaging 2 b a Search
children's soccer program for ages 2 to 8. Join the

best coaches In the business on Soccer Island for age- & .
appropriate soccer skills, character-building, and . - [ = UX
FuN!

v ALocanion ) | LEARMMORE N 3 Web design & deVelOpment

e-Commerce

Programs for every age

Whether your child is just starting off on their soccer joumey or is looking for a challenge, Soccer Shots offers programs for kids 2
to & years old with a focus on making a positive introduction to sports and activity while alse making a lasting impact on kids Programs
and their families. It's the reason why we are the #1 saccer program for kids in the United States and Canada
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CASE STUDY

Parents want family-friendly recipes and activities. Snacking powerhouse Hershey tapped JPL to help build and CAPABILITIES
q manage a new destination website for families to discover moments
‘ Hershey wants discoverable web content that engages. N Digital strategy

of goodness with the brand.
JPL creates a hub of sweet family-focused inspiration. Search

JPL harnessed strategic UX design thinking to ensure memory-making User research

content is always easy to find and a delight to interact with. With market-

driven insights and our eye on untapped brand opportunities, we continue ux

to optimize the UX and content within Hersheyland.com. Web design

Website management

Make More T , L The family-friendly, accessible fun extends to the brand’s social media

Moments of s . T . channels with authentic content ideated and produced by JPL. Content creation
Goodness i

Welcome to Hersheyland, your go-to dessert
destination for tasty recipes, celebration ideas and
family activities.

Pause to reveal what pie

2 i you should bake for Pi Day

Chocolate
Recipes

for National Checolate Month
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EACH OTHER

You're in the mood for ...
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Pushing boundaries every day

As a full-service marketing agency, we’ve been telling stories that
move people since 1989. Our team of 100+ creative problem solvers
always asks “what if?” and digs deep to understand what makes

people tick. While others follow expected paths, we drive what’s next.

Our secret to great work?

We make space for bold ideas and smart innovation.

We call it relentless evolution.

jpl.agency/WeSpeakFamily



